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 M E M O R A N D U M 

                                                   EUGENE WATER & ELECTRIC BOARD  

 

 

TO: Commissioners Simpson, Brown, Helgeson, Manning and Mital 

FROM: Lance Robertson, Public Affairs Manager, and Monica Shovlin, Marketing & Creative 

 Services Supervisor   

DATE: April 5, 2013 

SUBJECT: Business Climate Survey Results 
 
 

Issue 

The Eugene Area Chamber of Commerce and Lockwood Research have released the final results of 

the 2013 Business Climate Survey, the preliminary high-level results of which were presented on 

March 20 to more than 600 attendees of the Chamber’s Annual Economic Forecast event, co-

sponsored by EWEB and other institutions. The event sponsorship demonstrates EWEB’s 

commitment to the local business community and support for the Chamber’s economic development 

efforts. In addition, the survey provides valuable information on planned investments in commercial 

facilities in EWEB territory, as well as the level of awareness and perceptions of existing and 

potential EWEB programs for commercial customers. 

 

Background 

Since the strength of a community’s business climate is directly connected to local business success 

and effective economic development efforts, the Chamber and EWEB have partnered on the first 

comprehensive analysis of the local business climate in more than a decade. The objective of the 

research is to measure the perceived hospitality of the area to the needs and desires of businesses 

located in, starting up, or considering a move to Eugene. This survey provides the opportunity to 

identify Eugene’s strengths, as well as opportunities for our two organizations and businesses to 

work collaboratively to improve the local business climate. The survey also provides detailed 

information from business decision makers (i.e., owners and/or senior executives) including property 

descriptions, energy efficiency awareness and workplace practices, planned investments in 

commercial facilities in EWEB territory, and more. The 2013 survey results also will serve as a 

“benchmark” so that trends can be measured over time. 

 

Discussion 

An executive summary of survey results is attached. If you would like a CD of the full report, which 

includes verbatim responses, please contact one of us and we will provide it to you. This information 

is especially useful to EWEB Key Accounts, Energy Management and Power Planning staff as they 

develop a new model for commercial customer energy efficiency and demand response offerings 

that align with load forecasts, energy conservation and peak energy demand targets. 

 

Recommendation 

This partnership and event sponsorship are worth continuing as EWEB navigates the challenges of 

the next several budget cycles. The shared cost of survey administration and the marketing benefits 
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of the sponsorship provide a high value for community engagement. In addition, the data and trend 

information will help EWEB in the development of new programs or the recalibration of existing 

programs and services. 

 

Requested Board Action 

Information only; no action required. If you have specific questions about the survey results, please 

contact Monica Shovlin at monica.shovlin@eweb.org or at 541-685-7666. 
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